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"TEACHERS OPEN THE DOORS,
BUT YOU MUST ENTER BY YOURSELF"

: i 100%
Nations Learning .
Best Trainer Management Practical

System Training
i
43 Plus Get Google 0“8:“3
Modules Certified Offline
Training
Paid Live Internship 100 Plus
Project Guaranteed Tools
Work Experience
Weekly Lifetime
Bonus Consultancy

Masterclass . Assurance



About the Course; Must Read!

e The Course functions on LIVE class model where you
can interact with the trainers during the ng the session

e The course is life-time mentoring program that means
you get access to the weekly live classes that goes on

round the year after the 3.5 Months of your regular
session

e The course is mix of live session ( face to face live
classes) & self learning assignment based sessions (
here the participant need to watch the video lessons

instructed by the trainer and finish the allotted
assignments

e Please Note: The live Sessions are marked as "LS"

& the Self-learning assignment based sessions are marked
as "ABS"



LEVEL 1: ADVANCE DIPLOMA IN DIGITAL MARKETING

" Search
Engine
Optimization
_Leadership_

4

Social A.dvertisemeni
Media & Marketing
Marketing Automation

Leadership Leadership _




LEVEL 2: DIGITAL MARKETING CONSULTANCY CERTIFIED

. :
Search Social

Engine Media
Optimization Marketing
_Leadership_ Leadership

Advertisement
& Marketing
Automation
Leadership _

Business
Growth
Hacking

° Leadership
Personal

Branding
Leadership




Z Digital Fundamental Business Leadership

Module 1: Introducing Digital Marketing (ABS) 6

What is Digital Marketing

How Digital Marketing Can help you?
Traditional Marketing VS Digital Marketing
Functions of Marketing

Digital Marketing Funnel

Understanding Digital Marketing Campaigns
Understanding Competitive Analysis Tools
What is Niche Marketing?

Micro Niche VS Macro Niche

Inbound Marketing VS Outbound Marketing

Module 2: Website Planning & Designing (LS)

Understanding Domain & Hosting

Choosing the right domain & hosting
Understanding content management system
Introducing WordPress

Understanding creating categories, tags, pages,



Selecting themes, Plugins, widgets

Word press site set up

How to choose inbuilt and 3rd party themes
Creating pages, widgets

Working with plugins

Publishing Blogs

Creating users

Website Backup

Assignment:-
Building Your Agency Website

Module 3: Web Content Development (LS)
Building blocks of an About Us Page

Crafting a Blog Step-by-step

Product & Service page Framework

Writing Case-studies

Module 4: Graphics Designing (LS)
Creating Logos

Designing Business Cards
eBook Cover Design
Social Media Creatives
Advertisement Creatives
Website Banner Designs
And Much More..




Module 5: Video Development Fundamentals (LS)
Story Boarding

YouTube Intro Videos

2D Explainer Videos

3D Explainer Videos

Module 6: Finding Niche & Key Search Phrases
(ABS)
What are Search Phrases
Introducing Keywords
Tools to find business search terms
Google Auto suggest
Google Operators
Module 7: Web Analytics Fundamentals (LS)
Setting up Google Analytics
Google Analytics Dashboards
Acquisition Overview
Audience Overview
Behavior Overview
Reporting
Module 8: Advance Google Analytics (LS)
Dimensions & Metric
Understanding the reports
Understanding Affinity & In Marketing Audience
Behaviour Flow
Property Management
User Management
Creating Goals & Actions
i8ting Traffic, Conversion & Admi




Module 9: Advanced Content Marketing (LS + ABS)

Why Content Marketing?
Understanding Buyers Persona
Understand Buyers Journey
Marketing Funnel

Mapping Content to the Funnel
Different Types of Content
Content Promotion

How to find content ideas
Tools for content ideation

What is Copy writing, Proofreading & editing
Content Marketing Certification




2 SEARCH ENGINE OPTIMIZATION LEADERSHIP =2

Module 1: SEO FUNDAMENTALS (ABS)

What is a search engine?

Types of Search engines

How a search engine works
Introducing crawlers

On page optimization

Introduction to keywords

Long tail Keywords

Latent semantic indexing keywords
Keyword research tools

Google Keyword Planner

Other Keyword tools

The keyword research strategy for start-ups




Module 2: On-page SEO (ABS)
Selecting the right keywords
HTML Optimization

Using Yoast SEO plugin

On-page Optimizing your webpage
Copy writing tricks for tags

URL Optimization

Keywords distribution & density
Implementing LSI

Optimizing tags

Image and Video SEO
Understanding Ul & UX

Module 3: Off-page SEO (ABS)

Introducing Off-page optimization

Introducing Links and Link syntax

Internal & External Links

Introducing Backlinks

Determining Domain Authority, Page Authority with tools
Do-follow and No-follow links

Implementing no-follow tags

Types of links




Module 4: Link Building strategies (ABS)

Forum posting

Blog commenting
Directory submissions
Article submissions
Blog submissions
PDF submissions

PR submission

Sky Scrapper

Module 5: Advanced Search Engine Optimization

(ABS)
Finding keyword Competition
Strategizing link building campaigns
Google operators

Competition analysis

Creating SEO Roadmap

Think Link opportunity

Link Outreach techniques

Guest Posting

Broken link-building

SEO tools

Ahrefs
SEMrush




Module 6: Technical SEO (ABS)
Rank Brain & sky scrapper

SEO Audit

Google Search Console

XML Sitemaps

Robots.txt

Accelerated Mobile Pages

Site speed audit

Mobile friendliness & responsiveness
Essential plugins

SSL Certification

Canonical tags

Module 7: Local SEO for business (ABS)

Scouting local link building
Local citations

SEO local page optimization
NAP Configuration

Local SEO- Case Studies

Module 8 : SEO Strategies ( LS)
Tiered Link Building Strategy
How to Make Find SEO Clients?
How to strategise SEO Project?
Keyword Research for Agency Website
SEO Strategy for Agency Website



Module 8: Google My Business (GMB) (ABS)
Listing your on Google

Verifying GMB page on Google

Publishing on GMB

GMB Ranking factors

Running GMB Advertisements

GMB User management

Module 9: Voice Search Algorithm (ABS)
Future of Voice

Voice Search Industry

Virtual Assistants

Voice Search Algorithms

Project Work

Assignment Review

Examination




2" SOCIAL MEDIA MARKETING LEADERSHIP 2

Module 1: YouTube Marketing (LS)

Channel Creation

YouTube Plugins

Video creation accessories
YouTube SEO

YouTube thumbnails Thumb rule
Live Assignments

Optimizing Videos for YouTube SEO

Module 2: YouTube Video Editing (LS)
Types of YouTube editing apps

Adding text overlay tools

Music & background animation

Merging videos

Exporting techniques

Module 3: Social Media Marketing (LS)

Social media channels and their differences

How to choose the right social media platform
Importance of Social Media Marketing
Importance of link-shorteners
Art of creating attractive posts

Management tool



Module 4: Facebook Organic Marketing (LS)

Introduction to Facebook Marketing
Optimizing Facebook Page

Profile VS Page VS Groups

How to find groups

Facebook Insights

Getting leads from group engagement
Selling in groups

Facebook Marketing Place

Creating Facebook Posts to drive traffic

Module 5: Linkedin Marketing (LS)

Linkedin profile optimization
Finding leads on Linkedin
Hunting freelancing projects
Building professional network




Module 6: Twitter Marketing (ABS)

Understanding Twitter Terminologies
Optimizing Twitter Profile
Using Twitter as Customer service Platform

Module 7: Instagram Marketing (LS)

Why choose Instagram?

Building an Audience on Instagram
Instagram for Industries

IGTV for brands

Hashtag tools

Running Instagram Advertisements

Module 8: Neuromarketing Fundamentals (ABS)
Introducing Neuroscience + Marketing

FMRI Technology in Marketing

Implementing Neuromarketing

Project Work

Assignment Review

Examination




T ADVERTISEMENT & MARKETING 5%
AUTOMATION LEADERSHIP

Module 1: Lead Generation (LS)
What is lead?

Understanding Lead Generation

Cold, Warm & Hot Leads

What is Lead Magnet?

Creating Lead Magnets

Creating Landing Pages

Module 2: Facebook Paid Marketing (LS)
Facebook Ad Fundamentals

FB AD Structure

Temperature of the Audience

Creating custom Audience

Lookalike Audience

Lead generation campaign

Link Shortening tools

Creating Audience Framework

Narrowed Audience Fundamentals
Messenger campaign

Facebook remarketing through Pixels
Remarketing email list

Facebook Ad Copy Writing
Location-based Ads for Start-ups & Small




Module 3: Google Advertisements Fundamental
(LS)

Where do Ads appear?

Benefits of using Ads

Google Ads Interface

Understanding the Adwords Structure
Bid Strategies & Creating AD group
Landing Pages

Understanding the Quality Score

Module 4: Advanced Google Advertisements
Fundamental (LS)

PPC Ads or Text Ads

Online Display Advertisements
Video Advertisements

Remarketing & Conversion Tracking
Calculating Budget




Module 5: Online Display Ads (LS)

Online Display Ad placements
Creating Ad Copies

Ad Resolution & size
Audience Targeting

Practical Assignments
Budgeting

Module 6: Video Ads (LS)

Ad Copy & call to action

True view ads

Bumper Ads

Video Discovery Ads

Bid Strategies

Live Ad Creation Walk through
Unlisted & private videos
Story telling through videos

Module 7: Remarketing & Custom Audie

Creating audience
Custom Audience
o0 remarket




Module 8: Email Marketing (ABS)

Email Marketing Fundamentals

How to ensure email land into the inbox
Call to actions

Building email lists

Writing great subject lines

Writing emails

Email marketing tools

Email Automation & Analytics

Interview Preparation

Mock interviews
Resume Preparation
Assignment Submission

Project Work

Assignment Review



' AGENCY MASTERY LEADERSHIP 2

Module 1: Strategising Business Funnels (LS)

Importance of Funnel

Different layers of Funnels
Goals of Creating Funnels
Funnel Automation Techniques

Module 2: Affiliate Marketing (ABS)

Introduction Affiliate Marketing
Top Affiliate Marketing Channels
Becoming Amazon Affiliate

Find your Affiliate Marketing Niche
How to Select Affiliate Products
Promoting Affiliate Products

Module 3: Google Adsense (LS)

Introducing Google Adsense
Understanding eligibility of Google Adsense
Financial Model of Adsense



Module 4: Understanding Agency Business Model (LS)
Module 5: Skills Needed to Build a Digital Marketing Skills (LS)
Marketing Skills

Sales Skills
Operational Skills

Module 6: Legalities & Documentations for an Agency (LS)
Module 7: Building A Digital Agency Website (LS)

7 Days Challenge

Module 8: Lead Generation Strategy (LS)

30 Days Awareness Challenge (LS)

e Building Blogging Topics
e Creating Content Calendar

Types Agency Lead Magnets
Creating Landing pages
Creating Agency Funnels

Module 9: Building Local Customer Datab

Module 10: Building an Agency Bran



Module 11: Understanding an Agency Buyer
Understanding Your Niche Audience & Painpoints
Understand your Niche Market

Creating Buyers Persona

Module 12: Tools Portfolio of an Agency (ABS)

SEO Tools
SMM Tools

Module 13: Lead Generation Via Facebook Ads
Module 14: Lead Generation Funnel Via Videos
Module 15: Building Funnel with Marketing Automation

Module 16: Email Templates to Get Client Meeting

Module 17: Proposal Making

Module 18: How to Get Your 1st 10 Clients?

Project Work

Assignment Review

Examination



T2 BUSINESS GROWTH HACKING LEADERSHIP %2

Module 1: Conversion Rate Optimization (ABS)
What is CRO?

Understanding Conversion Ratio

CRO Funnel

Importance of CRO

How CRO Works

Tricks to Improve CRO

A/B Testing on emails

Split Testing on Ads

Module 2: Advance Marketing Automation ( LS)

Creating DRIP campaign
Understanding Lead Scoring
Importance Automation tools

Module 3: Growth Hacking (ABS)

Who is a Growth Hacker?

How does Growth Hacking work?
Growth Hacking Funnel

Growth hacking for Business
Case Studies



Module 4: Online Reputation Management (ABS)

What is ORM
Implementing ORM
Importance ORM
ORM tools

Social Listening tools

Module 5: Messenger bot Marketing (LS)

Using Messenger bot Tools
Automating your FB Prospecting
Generating leads on Chats
Creating workflow campaigns

Module 6: Mobile Marketing (ABS)

Understanding Mobile marketing
Landscape

WhatsApp Marketing

Text/SMS Message Marketing
App Store Marketing

Please Note: This




2 PERSONALBRANDING LEADERSHIP &

Why Personal Branding?

Personal Branding for Startups

Personal Branding Mindset

Personal Branding Tools & Platforms

How to Use Videos to Build an impeccable Personal Brand
Personal Branding Case Studies

How to Use Social Media to Build a Personal Brand

T2 WEBINAR MARKETING LEADERSHIP 3

Importance of Webinar in B2B & B2C

How to build a Webinar Topic

How to Sell on a Webinar

Structure of a Productive Webinar

How to Build a Webinar Funnel

Webinar Funnel Tools

How to Automate your webinar Free of Cost




30 Days Internship

SEO Assignment

Social Media Management & reporting
Paid Marketing Walk through

Content Marketing Activities

Salient Features of the Internship

» Earn an Experience Letter
e Work with Industry Team

Please Note:
The course is life-time mentoring program that m
you get access to the weekly live classes that goes o
the year after the 3.5 Months of your regular sessi




YOUR SUCCESS & GROWTH ROADMAP

LEADERSHIP 2 °
SEO Leadership

LEADERSHIP4 @

Advertisement & Marketing
Automation Leadership

LEADERSHIP 6 ®

Business Growth
Hacks

IINTERNSHIP ®

Live Project &
Real-time Project

LEADERSHIP 1

Digital Fundamental
Leadership

LEADERSHIP 3

Social Media Marketing
Leadership

LEADERSHIP 5

Financial Freedom Leadership

FREELANCING &
JOB

Start Earning & Build your
Online Business




"We Build Marketing Leaders, Not
Managers"'- Alok Academy

Contact Us at:

Email: alokdigitalacademy@gmail.com
Website: www.alokbadatia.com
Whatsapp at : 8548846108 | 8319356820



